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COMMUNICATION ON RESEARCH 
TIMING

START OF PROJECT

• (more) often project deliverable

• scientists still have time

• no results or new insights to show

• conceptual, no activity to show

• no unique (‘real’) images

• varying success depending on subject

• varying success depending on tools and audience
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COMMUNICATION ON RESEARCH 
TIMING

END OF PROJECT

• once again … often project deliverable

• scientists (sometimes) have time again

• results or new insights 

• potential to show activity

• unique, project-specific and good images … not always …

• varying success depending on subject

• varying success depending on tools and audience
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COMMUNICATION ON RESEARCH 
TIMING

DURING PROJECT - FIELDWORK

• rarely a project deliverable

• scientists usually have little time - project phase with the 
fewest communication requests

• results or new insights subject to uncertainty (or not yet
published)

• potential to show activity 

• unique, project-specific and good images … not always …

• subject less decisive for success

• success remains dependent on tools and audience
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RESEARCH VESSELS – UNIQUE ASSET

DURING PROJECT - FIELDWORK

• rarely a project deliverable

• scientists usually have little time - project phase with the 
fewest communication requests

• results or new insights subject to uncertainty (or not yet
published)

• potential to show activity 

• unique, project-specific and good images … not always …

• subject less decisive for success

• succes remains dependent on tools and audience

• communication as an essential part of the complete project 
planning

• provide necessary personnel effort

5https://www.marineboard.eu/sites/marineboard.eu/files/public/publication/E
MB_FSB8_Marine_science_communication_in_Europe_Web.pdf 

https://www.marineboard.eu/sites/marineboard.eu/files/public/publication/EMB_FSB8_Marine_science_communication_in_Europe_Web.pdf
https://www.marineboard.eu/sites/marineboard.eu/files/public/publication/EMB_FSB8_Marine_science_communication_in_Europe_Web.pdf


RESEARCH VESSELS – AN OCEAN OF 
VARIETY … AND OPPORTUNITY
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SOCIAL MEDIA

• Facebook and X

• English, French and Dutch

• ‘Closed community’ → only posts by admins

• Original & shared/retweeted content

CHALLENGES

• admins need to be available fulltime (or account needs
to be shared with a lot of scientists)

• dependency on scientists on board – streamline
process of generation of content with scientific user 
community

• establish guidelines for style & content – e.g. not just 
faits divers, but also consider confidentiality of results 
and the need for consultation with chief scientists

• connection problems 7



CRUISE BLOG
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• Good way to maintain connection with audience/ 
followers during the cruise

• Must be created on board → real-time communication
(content aspect)

• We also provide the opportunity to use the RV Belgica 
blog, but there are some preconditions attached to this 
(especially the availability of personnel ashore)

• Recommended that science teams create their own 
blog (technical aspect)

• Easily linked to social media



STAFF ON BOARD DEDICATED TO 
COMMUNICATION
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• Communicator part of onboard team

• Social media & cruise blog 

• Story map

• Gathering info for popularizing articles (photos, 
interviews with scientists) & videos



STAFF ON BOARD DEDICATED TO 
COMMUNICATION
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• Working with press 

• Establish connections – make joint planning

• Press releases – before, during, after

• in situ services to press (visual content !)
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• in situ services to press (visual content !)





STAFF ON BOARD DEDICATED TO 
COMMUNICATION
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MAIN LESSONS LEARNT

• Communication output part of objectives 

• Need for detailed planning

• Need for good scripts

• Word vs Image conflict (ideally, > 1 person dedicated to 
communication)

• Use variety of tools/formats

• Real-time vs a priori/a posteriori communication

• Maintain series with fixed regularity

• Personal stories

• Focus on objectives, extras are also possible but 
should not take over
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